This study was conducted to identify the factors that affect success of women entrepreneurs in Tigray region, Adigrat town. The study employs descriptive survey research. The target population of the study was identified 400 women entrepreneurs running their enterprises successfully since 5 years in the town out of that 150 sample were taken by using simple random sampling method. In order to collect data questionnaire was distributed, then the collected data was subject to several statistical analysis using SPSS version 20. From the results the researchers concludes that factors having experience with their business, support from family, from past failures and motive to help their families are the factors that make them successful. Continuous support from SMEs office of the town was another success factor for the women.
Introduction
The third Millennium Development Goal "Promote Gender Equality and Empowerment of Women" is recognized not only as a goal in itself but also as an essential step for achieving all other goals. This shows that throughout the world women empowerment in economic, social, political and other areas is the base for achieving other worldwide goals. Moreover, one of the ways for empowering women economically is by motivating and supporting them to establish and operate their own business since economic independence is the base. Women in previous years were disadvantageous in different areas and many of them are under the control of men economically. Even if women work two-thirds of the world's working hours, they earn only 10 percent of the world's income (United Nations Millennium Campaign, 2015) . So this problem can be solved by supporting women to break the vicious circle, which hinder them from being empowered, competent and successful in their society. In most countries, regions and sectors, majority of business owner/managers are male (from 65% to 75%). However, there is increasing evidence that more and more women are becoming interested in small business ownership and/or actually starting up in business.
Although there are no official statistics relating businesses to the gender of their owner/manager, there is a good deal of evidence to suggest a significant increase in female entrepreneurship. One consequence of this is that women are a relatively new group of entrepreneurs compared with men, which means that they are more likely to run newly developed businesses. This in turn has some implications for the problems they face and their ability to deal with them. Even if this is the case and many women are surrounded by so many challenges and unable to succeed, some women break the vicious circle and become successful by engaging in entrepreneurial activities.
Entrepreneurship refers to setting a new business to take advantages from new opportunities. "It offers tremendous opportunities for women across the world by opening doors to greater selfsufficiency, self-esteem, education, and growth -not only for the women themselves, but also for their families and their employees. In addition, women are changing the face of business ownership internationally; between one-women own quarter and one-third of the world's businesses. As their numbers grow and as their businesses prosper, they will change the way the world does business."(Julie R. Weeks 2001). Moreover, it can help women's economic independence and improve their social status, which automatically makes the women get empowered once they attain economic independence.
Research on women entrepreneurs suggests that motivation for participating in entrepreneurial venture by women may be classified into as push and pull factors (Shapero & Sokol, 1982; Hisrich & Brush, 1986) where push factors included frustration, job dissatisfaction, divorce and boredom in their previous jobs. Pull factors included independence, autonomy, education and family security. It has been observed that women, who are pushed into business, need many years to gain self-confidence and it takes them longer to persuade others about their products and services (Kutanis & Bayraktaroglu, 2003) . Lack of management skills has also been cited as a major challenge for women that are pushed into business (Kuratko & Hodgetts, 1995) especially while setting up operational and management processes. Women entrepreneurs face peculiar challenges in an attempt to achieve success (Hatcher, Terjersen & Planck, 2007) and women in less developed countries face much more barriers to formal economic participation than those in developed countries (Allen et al; 2008) . Every woman in the business world face different challenges not only because of the tough competition in business but also she is a woman. The main thing is that it is not easy for most of the women to succeed in business by passing different kinds of challenges. They had to face many difficulties and overcome a number of barriers to become successful in their ventures.
Even if this is the case, there are so many successful women entrepreneurs in business activities throughout the world who contribute much to themselves and their country. Different studies showed that success factors of women entrepreneurs. A study in china by Zhouqiaoqin, et'al (2013) identified that human capital, women characteristics, and motivation has a significant influence in the success of women entrepreneurs; family background has a less significant influence in the success of women entrepreneurs. Another study from West Africa by Germaine Ibro et 'al (2006) showed that women entrepreneurs business with more experience were more likely to be successful. This and other studies found that there are different success factors that affect women entrepreneurs in different countries context. In this study, the researchers identify women entrepreneur's success factors in Tigray region.
Objective of the study
The general objective of the study was to investigate the factors that affect success of women entrepreneurs in Adigrat town of Tigray region. 
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Women entrepreneurship
Women have been economic partner of man in several fields, but when it comes to entrepreneurship man seems outwardly, at any rate, to dominate the entrepreneurial world. Entrepreneurship is not a masculine job as army or navy. She too, is equally endowed with the psychological qualities and managerial abilities that matter in successful entrepreneurship. Sometimes, the environment and opportunities are the same for both man and woman. Nevertheless, interestingly, the entrepreneurial activity in the traditional developing societies has been restricted to man. Time has come when one start thinking, exploring and working towards the women entrepreneurship (Setty & Moorthy, 2010).
Researchers Carsrude Sapienza & Bloogood determined some environmental factors affecting entrepreneurial behavior including support systems and family, financial resources, staff and the customers, suppliers, communication area, government policy and political, economic and cultural environment. Women entrepreneurs face peculiar challenges in an attempt to achieve success (Hatcher, Terjersen & Planck, 2007) and women in less developed countries face much more barriers to formal economic participation than those in developed countries (Allen et al; 2008) . Women face unique obstacles in starting and growing their firms such as lack of skill or training, limited access to capital or credit, lack of savings and social networks, and limited choice of industry (Martin, 1999; Peter, 2001; Akanji, 2006; Lakwo, 2007; Ibru, 2009; Ojo, 2009 ).
Sinha (2005) also identify lack of access to education and training opportunities that shows women start their businesses without adequate skills. Mayoux (2001) also point out: inexperience and incompetence, limited social and business network, and lack of motivation as barriers to women entrepreneurship. Eshetu & Zeleke (2008) , ILO (2003) also identified that the following are the main challenges that women entrepreneurs in Ethiopia face in a sequential order from very severe to least important. Difficulty in obtaining loan from commercial banks, failure of business, failure to convert profit back into investment, shortage of technical skills, poor managerial skills and low level of education.
Challenges women entrepreneurs
Several studies around the world have been carried out which throw light on the challenges faced by women entrepreneurs. Though the three major stages in the entrepreneurial process -of creating, nurturing and nourishing -are the same for men and women, there are however, in practice, problems faced by women who are of different dimensions and magnitudes, owing to social and cultural reasons. The gender discrimination that often prevails at all levels in many societies impact the sphere of women in industry too, and a cumulative effect of psychological, social, economic and educational factors act as impediments to women entrepreneurs entering Furthermore, ILO (2003) found that lack of suitable location or sales outlet; stiff competition; low purchasing power of the local population; lack of marketing knowhow; seasonal nature of the business ;lack of market information ;inadequate infrastructure ;shortage of time (due to multiple tasks) ;shortage of raw materials ;Shortage of working capital are constraints of women entrepreneurs in Ethiopia.
"Entrepreneurship offers tremendous opportunities for women across the world by opening doors to greater self-sufficiency, self-esteem, education, and growth -not only for the women themselves, but also for their families and their employees. And women are changing the face of business ownership internationally; between one-quarter and one-third of the world's businesses are owned by women. As their numbers grow and as their businesses prosper, they will change the way the world does business."(Julie R. Weeks 2001).
Factors that affect success
A study of Nigerian women business owners by Ehigie and Umoren (2003) found that a high self-concept regarding their role in business and commitment to business can help women to become more successful entrepreneurs.
According to Paige and Littrell (2002) success is defined by intrinsic criteria include freedom and independence, controlling a person's own future, and being one's own boss; whilst extrinsic outcomes are, among others, increased financial returns, personal income, and wealth. On the other hand, research by Masuo et al. (2001) found that business success is commonly defined in terms of economic or financial measures which include return on assets, sales, profits, employees and survival rates; and non-pecuniary measures, such as customer satisfaction, personal development and personal achievement.
Lee and Choo (2001) studied work-family conflict in Singapore found that family members and others support can reduce the conflict of women entrepreneurs.
Similarly, Buttner and Moore (1997) stated that business performance is usually measured from the economic perspectives of growth in sales or employees; and/or by the increase in profits. As most people generally equate money and profits as the best way to measure individual and business success, many might not view a majority of women-owned businesses as successful due to it being smaller in size and slower in growth. As a result, some women define business success from an economic viewpoint.
In term of the factors contributing to success of entrepreneurs in small business are varied. According to Yusuf (1995) the most critical factors contributing to business success consist of good management skills, access to financing, personal qualities, and satisfactory government support. Huck and McEwen (1991) studied in Jamaican business owners reported that business owners in Jamaica considered that the marketing factor is the most critical ingredient for the success of a business. Family's emotional or instrumental supports are one of the crucial success factors for women entrepreneurs.
Other factor such as internal motivation is another important factor that can contribute to success in business. The role of extended family in providing capital for new firms and facilitating the apprentice training of its members is significant to the success of prospective entrepreneurs (Nafziger, 1969) . Finally, innovation in the business through Information Communications Technology (ICT) plays an important role in supporting women entrepreneurs on business by gaining a low cost structure and achieving higher returns per customer (Marlin & Wright, 2005) .
Methodology
In this study a descriptive survey research design was employed to investigate the factors that affect success of women entrepreneurs in detail. The reason for using this design is that it enables to describe the different factors that affect the success of women entrepreneurs, as they exist. The study used women entrepreneurs as a unit of analysis. According to Mark et al. (2009) mixing qualitative and quantitative approaches gives the potential to cover each method's weaknesses with strengths from the other method. In this study, combinations of qualitative and quantitative approaches of doing research were employed.
Sample and Sampling techniques
The study employs descriptive survey research design. The target population of the study identified 400 women entrepreneurs running their enterprises successfully since 5 years in the Adigrat town out of that 150 sample were taken by using simple random sampling method under probability sampling technique.
Sources of data collection
Both primary and secondary sources of data were used for the study. The primary data collection was conducted through questionnaires distribute to successful women entrepreneurs. The secondary data include information that was obtained mainly from different reports, bulletins, websites and literatures, which are relevant to the theme of the study, were gathered from various sources to complement the analysis.
Research Instrumentation
The researcher was used questionnaires, which has both open and close ended questions for data collection purpose. The questionnaire was prepared taking into consideration certain parameters such as demographic information and information on the factors that affect success of women entrepreneurs.
Methods of Analysis
The questionnaires were distributed by researchers and wait for the respondents to complete the questions and then were collected them. After the data collection, data were coded and fed to excel sheet so as to simplify further tasks. The respondents' scores were summarized from the sheet and made ready for analysis. During analysis researcher used the software, Statistical Package for Social Sciences (SPSS version 20) to analyze the data and produce results. The data were subject to several statistical tests. The data were analyzed using simple statistical tools such as frequency tables and percentages means, and pie charts.
Data Analysis and Interpretation
The sample size taken for conducting the research was 150 successful women entrepreneurs and all the respondents' response is included in the analysis part. Most of these successful women entrepreneurs are engaging in service giving business followed by trade and construction. And they engaged in this business for the past 5-7 years which indicate they have enough experience in operating businesses. Most of the women are initiated to start and operate their own business for supporting their family by earning additional money, and others because of the family tradition and for being self employed.
In the process of starting and operating their businesses most of the women (129 or 86%) replied that they face different challenges and the rest 21 (14%) said they don't face any challenge. The challenges they faced were lack of self confidence, fear of taking risk, lack of startup capital and after having the money problem of how to manage it, inability to give enough time to the business because of dual responsibility, failure of the business because of lack of knowledge, and lack of business management skill. This indicates that women in the process of being selfindependent face so many difficulties that threat her performance.
In order to overcome and become successful most of the respondents (113 or 87.59%) got the opportunity for continuous support from SMEs office in form of training which targets their inability and loan for starting their business also granted by the office. They work with other women as a group in order to balance their weakness with other's strength, communicating and discussing with their husband and family members in order to get support from their family was other factors which contributes for their today's success. For 16 (12.40%) of the respondents after they establish a business it was failed after 2 years of operation because of lack of knowledge and inexperience in the area. Learning from the past failure was their base for today's success. Most of these women spent the money they generate for fulfilling family demands like food, clothes since they start operation for supporting family and the rest they save it in banks for contingency purpose and sustaining the business future.
All of the respondents' income level is improved from previous years. They raise different reason for the income improvement they achieve which has an influence on their living standard. They reply that these performance improvements emerge because of support they get from their family, continuous financial and material support from SMEs Office and other NGO's, their eagerness for being economically independent, the teamwork they are practicing in group owned businesses and enhancing the knowledge they had by taking trainings in how to manage the business make them effective and successful in their area of work.
Conclusion and Recommendations
 As the analysis reveal that most of the women are under the age of 30-40, married with a family member of 7-9, and are complete grade 1-8. Even if their age is mature, since they have less formal education we can conclude that they face different problems in technical operation of their business.
 Even if the women are less educated, they have long (5-7years) experience in running the business. So we can conclude that since they have long period of engagement to the business it can contribute to their successes as one determinant factor is lifetime of the business.
 We can also conclude that since they get support from their family, they can become successful because they do not face any interference from their husband.
 We can also conclude that these businesses contribute for the town's unemployment reduction since they hire employees based on the businesses capability.
Suggestions
 For sustaining their success women entrepreneurs should develop their technical and managerial skills by taking short term trainings prepared by the SMEs Offices and must increase cooperation skill with others in favor of business purpose for bringing best results of development for future.
 For enhancing the business's capacity women entrepreneurs must save most of their income rather than spending because one of the factors for success is the amount of capital the business holds and operates.
 The SMEs offices should support these women by realizing their demands in view of the fact that they are creating job opportunities. Unemployment reduction is an essential element for economic progress; governments target and they are working on it and execute their part.
